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Big picture issue
look inside...maybe there’s a shot of you!

 Legislative U p d a t e

Gas tax hike?
Governor Engler is now 

calling for action on a gas tax 
acreage yet this year. This is 
a change from earlier 
statements which cast doubt 
on any resolution of the issue 
in 1996. The Governor told 
reporters a revenue boost is 
needed to avert problems in 
the 1997 construction season. 
The Legislature is scheduled 
to reconvene on September 
10th, but action on this issue 
will, in all likelihood, take 
place in the post-election lame 
duck session set to begin in 
early November.

Still unresolved is the 
allocation of the gas tax 
revenues. The Governor 
indicated, however, that 
•here has been a significant 
change recently by the 
County Road Association 
of Michigan which has 
relisted his attempts to 
redirect more of the new 
gas funds to state projects 
than is permitted under the 
current formula.
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Detroit Area Cadets 

in Cigarette Sting

Beginning this month, high 
school ROTC cadets will 
serve as decoys in a sting that 
Wayne County and Detroit 
are about to unleash against 
city stores that sell cigarettes 
to minors.

Sheriff Robert Ficano said 
the sting, called Operation 
NicNet, will be launched in 
mid September.

It's part of a growing 
national and state crackdown 
on illicit tobacco sales. 
Operation NicNet, a joint 
effort between the Sheriff's

See Sting
(�*	�-�

Convenience stores 
mount anti-smoking 
campaign for minors

“No Ifs, Ands or Butts: 
Tobacco’s Not For Kids," a 
comprehensive program 
unveiled by the National 
Association of Convenience 
Stores (NACS), represents the 
next step forward to 
demonstrate the industry’s 
commitment to prevent 
minors from buying tobacco 
products. The new initiative 
has the backing of the 
industry’s leadership. The 
NACS benchmarks emphasize 
employee training, public 
education, rigorous law 
enforcement and model state 
legislation.

The convenience store 
industry effort relies on the 
leadership of its CEOs and 
builds on existing initiatives 
such as the We Card program 
announced in December 1995 
by the Coalition for

S e e  A n t i- s m o k in g
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Grocery stores outperform 
restaurants in 1995

Trend reversed in 1996
“Real” sales in grocery stores for all of 1995 were up 0.47% 

and for the first four months of 1996 “real” sales were 0.68% 
higher than the same period the year before Meanwhile, “real” 
sales in the nation’s commercial eating and drinking places 
climbed only 0.15% for all of 1995, but were averaging 1.30% 
higher for the first four months of 1996 versus the same period 
last year.

‘The estimates,” said Rick Pfaff, president of The Food 
Institute, a Fair Lawn, NJ-based food trade association, “are 
based on retail indexes developed to ‘deflate’ Census Bureau 
sales figures.”

Real Sales Change
January 1995 through April 1996
%  C h g e .  B y  M o n th

G r o c e r y  S t o r e s E a t in g  &  D r in k in g
J a n . 1995 + 2.0% +5.7%
Feb. + 0.4 + 0.6
Mar. -0.1 + 0.7
Apr. ■ 0 2 + 0.7
M ay + 1.3 + 0.7
June +0.1 +0.8
July +0.1 -1 .5
Aug. +  1.6 +1.1
S ep t +0.1 +0.1
O c t - 1 J -2.1
N ov. +0/8 -1 .8
D ec +0.8 - 3 2
A n n u a l 1995 + 0 .47 + 0 .15
Jan. 1996 N.C . -2.1
Feb +4.0 +5.4
Mar -0.4 +2.5
Apr -0 .9 -0 .6
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 Chairman’s Message

AFD helps those 
in need

by M a rk  Karm o

Your association does many things 
for you. In addition to providing your 
health insurance, workman’s comp, 
coupon redemption programs, pay 
phones, money orders, discount 
cellular phone services and a host of 
other programs, AFD also works as a 
charity in many ways. Through 
community involvement, AFD is 
representing you, its members, by 
helping those who are less fortunate.

In the 12th precinct of Detroit, AFD 
is bridging the gap between store 
operators and the customers they 
serve. Through community meetings, 
neighborhood groups are getting 
together with grocers to achieve 
common goals -  eliminating loitering, 
cleaning up the streets and making the 
area a safer, more harmonious place to 
live. We are modeling this project 
after the very successful Ravendale 
Program that AFD initiated.

AFD also awards scholarships, both

academic and minority, to deserving 
students. With generous support by 
our members, we were able to provide 
27 scholarships this year!

At Detroit’s Pershing High School, 
AFD coordinates a mentoring program 
that steers young students in a positive 
direction by hooking them up with 
successful people in business. These 
mentors provide advice and help 
during the difficult teenage years.

Last month AFD sponsored the 6th 
Annual Senior Citizens Appreciation 
Day on Belle Isle. Thanks to the 
tremendous effort by John Loussia and 
his group of volunteers and the 
vendors and merchants who provided 
food and beverages, we treated over 
3,000 seniors to a picnic lunch and 
some great entertainment. This is one 
way that we thank Detroit’s senior 
citizens for their years of patronage at 
our stores.

AFD also helps other charities. We 
aided the Alternating Hemiplegia 
Foundation by co-sponsoring and 
pitching in to help with the very 
successful Rock N’ Blues Festival at 
Greenmead Park in Livonia. We

periodically help other charities as 
| well.

All these projects are wonderful 
ways that AFD helps the community. 
But they also help you, too because 
each time we provide aid or assistance, 
we are representing our members.

However, the AFD staff can’t do all 
this work alone. For every charitable 
event or project that we participate in, 
we also rely heavily on the support 
and participation of our members.

The annual Turkey Drive is fast 
approaching and I’m calling on all 
AFD members to do your share to help 
us to help those in need.

In order to give out turkeys to the 
growing list of people who could 
really use the help for their 
Thanksgiving meals, we need both 
financial support and volunteers. I 
wish you could all ride in the truck, 
from stop to stop, as we pass out the 
food. The Turkey Drive is a lot of 
work, but it brightens the lives of each 
one of the needy people who stand in 
line to get their turkey. And you know 
what? It brightens our lives too. 
Helping others is a wonderful thing -  
when you do it, you are rewarded 
tenfold.

Come find out what I mean. Join 
the group of hard-working AFD 
members who help with the Turkey 
Drive. Call me personally at (810) 
559-5555. I guarantee you won’t be 
disappointed.

Your opinions are important to us! Call AFD at (810) 557-9600 or (800) 666-6AFD. 
Or write to us at 18470 West Ten Mile Road. Southfield. MI 48075.
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The Food & Beverage Report 
(USPS 082-970; ISSN 0894-3567) is 
published m onthly by the Associated 
Food Dealers at 18470 W. 10 Mile, 
Southfie ld, Ml 48075. M aterial con­
tained within The Food  & Beverage  
Report m ay not be reproduced without 
written perm ission from the AFD.

The opinions expressed in th is m aga­
zine are not necessarily those of the 
AFD, its Board of Directors, staff or 
members. Bylined articles reflect the 
opinions of the writer.

P O S T M A S T E R : S e nd  a d d re s s
changes to Food & Beverage Report,
18470 W. 10 Mile, Southfield, Ml 48075.

ADVERTISERS: For inform ation on 
advertising rates and data, call AFD,
Ray Am yot, 18470 W. 10 Mile, South- 
field, Ml 48075, (810) 557-9600 or 
(517) 386-9666.

AFD works closely with the following 
associations:
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Ludington
News moves 

to Ohio
Ludington News Group Inc., a 

Detroit-based, family-owned magazine 
and book wholesale-distribution 
company founded 75 years ago will 
soon move its warehouse depot from 
Detroit to Findlay, Ohio.

About 100 jobs will shift from 
Detroit to the Ohio town, 45 miles 
south of Toledo along the I-75 
corridor.

Ludington News also will move its 
operations from Dayton, Ohio, and 
possibly Louisville, Kentucky, where 
50-60 people work in each city, to 
leased facilities in Findlay.

New brewery 
opens in 
Pontiac

A local investment group has 
completed plans to open a brewpub 
within the downtown Pontiac 
entertainment area. Douglas Young, 
general manager/operating partner for 

| the new facility, called BO’s Brewery 
 & Bistro, said renovations of the 
12,000 square foot building at 51 

 North Saginaw will accommodate the 
15 barrel brewery; a full service 
restaurant for lunch and dinner; and a 
large gathering area for socializing and 
private parties.

BO's plan is to offer six different 
styles of on-site-brewed beer at all 
times and change the brewing line-up 
and menu according to season and 
customer tastes.

The brewery opened on August 20, 
with a staff of 107, including 45 
Pontrac residents.

OSHA by fax
By dialing (900) 555-3400, callers 

can have a wide variety of OSHA 
information faxed to them 
immediately The system offers more 
than 200 bnef documents to the public 
for a nominal telephone charge of 
$150 per minute The database 
includes agency news releases 
(updated daily), fact sheets, 
publication listings, information on the 
DOL's electronic bulletin board,
OSHA office listing, OSHA inspection 
statistics and other information.

N ew s N otes

Food exporters’ workshop set for September
Michigan food companies that are 

new to exporting are invited to attend 
a day-long workshop on Tuesday, 
September 24, in Lansing. The 
workshop will be held at the Best 
Western Midway Hotel on Lansing’s 
west side.

“A Workshop For Beginning 
Exporters” will cover export concerns 
such as getting paid promptly, using 
letters of credit, pricing products,

considering foreign exchange rates, 
preparing quotations and export 
documentation, using freight 
forwarders and other export issues.

The instructor for the program is 
Beverly Nichols of International 
Business Seminars in Cincinnati. 
Ohio. She presented three well- 
received export workshops in 
Michigan in 1995. Her workshop is 
being cosponsored by the Michigan

Department of Agriculture and the 
Michigan Jobs Commission. 
Admission to the workshop is $15, 
including lunch and a class workbook. 
Attendance is limited.

For more information, contact 
Denise Yockey at the MDA at (517) 
373-9710.
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News Notes

Spartan Stores report year-end results
Spartan Stores Inc., reported a net 

| loss of $21.7 million for the fiscal year 
ending March 30, 19%. Operating 
earnings increased for the fourth 
consecutive year to a record-high 
$14.3 million. Sales increased $24.2 
million, or 1% to a record-high $2.54 
billion. Spartan also reported the 
trading value of Spartan stock 
increased $5.00 to $105.00.

The reported loss is the result of a 
management decision to incur 
restructuring, reorganization and other

charges of $46.4 million. These 
charges include $35.4 million 
associated with the restructuring of the 
company’s reengineering project, 
known as BASE (Business 
Automation Support Environment). In 
addition, the company closed its 
Capistar, Inc., facility, consolidated 
certain of its J.F. Walker, Inc. 
distribution centers, and relocated its L 
& L&L/Jiroch Distributing Company 
to a newly constructed facility. Costs 
associated with these events account

for the remaining $11 million of 
restructuring, reorganization and other 
charges. These costs include 
severance and termination of 
employment agreements, the cost of 
transferring Capistar business and 
closing its facility, and discontinuing 
lease agreements.

Spartan Stores, Inc., is a retail- 
owned grocery wholesaler and 
distribution center serving nearly 500 
stores.

Ready to serve you in 1996!
Midwest Wholesale Foods, Inc.
Midwest Wholesale is a member of the Melody Farms family of food distribution.

•Convenient Mid-Michigan 
Distribution Center 

•A full-line supplier 
•Experienced Buying, 
Merchandising and 
Support Staff

Services 
•Cost-Plus Program 
•One Simple Basic Fee 
•Electronic Ordering 
•Expert Sales Consultation 
•Special Promotional Bidletin 
•Financing Available 
•Data Services 
•Reclamation Center

Product Line
•Dry Grocery
Extensive variety of national & 
regional brands

•Frozen
One of the most extensive varieties 
in the mid-west

•Dairy
Complete line including juice, cheese, 
margarine, baking and pasta mixes

•Candy & Spices 
•Store Supplies

Complete variety

•Private Label
Retail sensitive, private/packer label program

•Cigarettes & Tobacco 
•Health & Beauty and 
•General Merchandise 
•Speciality Food Program

Similac and Isomil 
win WIC contract

In February, the contract to provide 
iron-fortified infant formula for the 
Michigan WIC Program was awarded 
to Ross Products, makers of SIMILAC 
w/iron and ISOMIL.

Through the open competitive 
bidding process, Ross Products has 
been awarded a new contract to 
provide the formula for the Michigan 
WIC Program through October 31, 
1999. Therefore, there will be no 
change in infant formula. The three- 
year contract has a provision for 
possibly two additional one-year 

-  extensions.
Approximately 96 percent of infant 

formulas purchased by the WIC 
participants will be SIMILAC w/iron 
and ISOMIL. You should adjust your 
infant formula stock needs 
accordingly. If you experience any 
problem in obtaining sufficient stock, 
contact Ross Products directly at (800) 
551-5840. When a WIC coupon is 
printed with a specific brand, 
redeem that coupon for only that 
brand of infant formula. For more 
information, contact WIC Vendor 
Relations and Compliance Bureau of 
Child and Family Services at 
(517) 335-8937.

Energy efficient 
product directory 

offered
Energy Efficiency: It's Our 

Business, is a directory of energy 
efficiency products and services. It is 
available at no cost from Urban 
Options (517)337-0422 or Energy 
Resources, Michigan Department of 
Consumer and Industry Services 
(517)334-6261. The directory has 
listings of products and services that 
help reduce energy costs, identifies 
information resources and provides 
energy saving ideas for building 
managers.

C-Stores gets web 
address

C-Store Central debuted in August 
as a world-wide web site for industry 
news, information, networking and 
commerce. The National Association 
of Convenience Stores (NACS) 
developed C-Store Central which will 
facilitate enhanced dialogue among 
retailers, suppliers and state 
associations and NACS through 
subject forums and chat rooms. The 
web address for C-Store Central is 
(http://www.cstorescentral.com). Or 
call (703) 684-3600.

MIDWEST WHOLESALE FOODS, INC. 
3301 South Dort Highway 
P.O. Box 1810
Flint, Michigan 48501-1810

Business (810) 744-2200 
Toll Free (800) 552-6967
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More Updates
page 28.
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The 1996 AFD Golf Outing
Great Fun, Great Food, Great Friends, Great Golf!
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7-UP Detroit
Action Distributing Company 
Awrey Bakeries
Berio Olive Oil/UBC Marketing 
Borden Ice Cream 
Brown-Forman Beverage Company 
Cellular One
Coca-Cola Bottling Company of
Michigan
Faygo Beverages
Frito-Lay
General Wine & Liquor Company
House of Seagram
Hubert Distributors
Kar Nut Products
Kowalski Companies
Kramer Food Company
Ludington Distributors
Marie Brizard Wine & Spirits
Melody Farms/Midwest Wholesale
Miller Brewing Company
Paul Inman Associates
Pepsi-Cola
Petitpren Inc.
Philip Morris Companies Inc.
R. M. Gilligan, Inc.

.���#������#�������N
 Blue Cross Blue Shield of Michigan 

Blue Care Network 
Foodland Distributors 
Nabisco Biscuit Company 
North Pointe Insurance
S. Abraham & Sons 
Sales Mark 
Spartan Stores

.���=���L��#�������N
American Express
Central Distributors of Beer
CoreSource
Michigan National Bank

���L�� ������N
7-UP Detroit
Blue Cross Blue Shield Blue Care
Network
Cellular One
Cool Industries
Gadaleto. Ramsby & Associates 
Gannett Outdoor 
London's Farm Dairy 
Ludington Distributors 
Michigan Sugar 

 Miller Brewing Company 
 Monroe-George Agency Inc.
Mucky Duck Mustard 
Paddington Corporation 

 Pepsi Cola
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CoreSource
Kar Nut Product Co.
Ludington Distributors
M & M/Mars
Nabisco Biscuit Company
North Pointe Insurance Company
Pepsi-Cola
S. Abraham & Sons
Spartan Stores
Stadium Club Foods, Inc.
Stark & Company

���(�>�=�������  
������N

7-UP Detroit 
Archway Cookies 
Awrey Bakeries 
Better Made Potato Chips 
Coca-Cola Bottling Co.
Faygo Beverages 
Frito-Lay 
I & K Distributors 
Kar Nut Product Co.
Kramer Food Company

M & M/Mars 
Melody Farms 
Metz Baking
Nabisco Biscuit Company 
Paul Inman Associates 
Pepsi-Cola 
Pioneer Snacks 
Sales Mark 
Stark & Company 
Tom Davis & Sons Dairy 
Tony’s/Red Baron Pizza 
Union Ice

���������
����������	��������������������

�-.�E�M �#I� -� ���.I-  
�DOO��8� J-.&
Pizza outsells all other types of fast 
food. If your cuslomets are ordering 
a delivery pizza to eat with the 
beverages they purchase at your 
store, why not sell them the pizza 
tool

Perky's offers a complete 
Ireshbaked pizza program that 
delivers the quality your guests are 
hungering lor.

����DOO�#��- � ��E  
 -.M 5#��5�D5P-#.8-5.  
D5�;M#.�1�8�5.I#&
Perky's is designed lo be like a 
franchise with everything included. 
But with Perky's there's no franchise 
fee or continuing royalties. . .just profitl

It's lime to project a stronger bottom 
line and better serve your guests. 
You've heard of us, so call Perkys 
today!
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Anheuser-Busch�
introduces�
‘born on'�

freshness dating
"Gus" to deliver freshness message�

from the king o f beers.
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New Products

Lowenbrau launches Craftbiers

Lowenbrau Brewing USA launched 
its line of Craftbiers with the 
introduction of two German-style 
specialty beers: Lowenbrau Premium 
Pils and Lowenbrau Marzen. The two 
new Craftbiers build on Lowenbrau’s 
600 years of Bavarian brewing 
heritage.

Lowenbrau Premium Pils is a 
golden lager brewed with a blend of 
two-row and six-row malted barley, 
two specialty malts and four hop 
varieties.

Richer in both color and taste, the 
malty Lowenbrau Marzen, or March 
beer, celebrates the German tradition 
of saving beer brewed during the cold 
winter months for festivals held in the 
fall. Due to lack of refrigeration, 
March was the last month beer could

be brewed. So casks of “March beer” 
were stored in caves during the hot 
summer and brought out in the fall for 
a season of celebration.

In the next eight months there will 
be two additions to the Lowenbrau 
Craftbiers family. Lowenbrau 
Oktoberfest beer, a seasonal beer, will 
be introduced in September, followed 
by Lowenbrau Schwarzes Lager, a 
robust, Bavarian style dark beer, in 
early 1997.

House of 
Seagram 

introduces 
Heritage 
Selection

The Heritage Selection is a 
collection of four single malt whiskies 
produced in the Speyside region of the 
Scottish Highlands, the heartland of 
single malt distillation. The whiskies 
reveal the elegance and complexity of 
Speyside whiskies, with a refined 
smokiness acquired from the region’s 
water. Benriach is a delicate 10-year- 
old malt with flowery scented aromas, 
a soft sweetness and a light, balanced 
taste. Glen Keith is prized for its 
purity and depth of flavour, this 10- 
year-old malt is soft and dry with 
toasted aromas and a smooth, rounded 
fruitiness. Strathisla is a 12-year-old 
whisky of mature and balanced 
character, noted for its full, mellow 
flavours and slight sweetness. 
Longmom is a revered whisky of firm 
flavour, aged to gentle smoothness 
throughout 15 years in oak casks.

The Strathisla Distillery is the 
oldest operating distillery in the 
Highlands, established in 1786.

In the middle of the 1980s, single 
malt whiskies began an 
unprecendented growth spurt, 
expanding the volume and profit 
potential of the entire Scotch category.

Wheaties box 
features Olympians
Wheaties, known for 72 years as 

The Breakfast of Champions, will 
feature a pantheon of Olympic 
champions on boxes commemorating 
the 100th Olympiad Five different 
boxes will honor athletes who have 
inspired America and won gold 
medals in the 1996 Summer Games, 
marking the first time in Wheaties 
history that more than one Olympic 
athlete has been chosen to appear on 
the box, America’s premier symbol of 
athletic achievement.

Athletes selected to appear on the 
Wheaties 1996 Olympics box include; 
Michael Johnson, gold medalist in the 
200- and 400- meter runs; Tom 
Dolan, gold medalist in the 400-meter 
individual swimming medley; Amy 
Van Dyken, the first American woman 
to win four gold medals in one 
Olympic Game; Dan O'Brien, gold 
medalist in the decathlon; The U S. 
Women’s Gymnastics Team, “The 
Magnificent Seven,” the first 
American women's gymnastic team to 
win a Gold Medal in the learn all- 
around event.

�������� ����������	������	�� ��������� �� ���������
�������� ��	��	��	��� ���������������� �	�������

����� ����� � � � � �����	�� �����	����

ONE-STOP SHOPPING HADE EASIER-�
NEW FAST FOOD AND PETROLEUM PAVILIONS
For the First time there will be special areas on the exhibit floor 
focusing on fast food and petroleum, reflecting the growing 
importance of these two product categories.

���� ���������	
The hottest, newest products and services will be on display 
for you to see.

�	������� ���������
From panel discussions to idea exchanges, these multi-tracked, 
up-to-the minute workshops will give you vital information 
to take back to the job.

���������������� ��	�����������	�
Rev up your thinking with sessions such as NACS video tour 
Ideas to Go!

	�������	�� �������	�����
Events and activities to provide you with a 

 multitude of chances to make valuable 
 contacts.

 AND MUCH MORE!
 Store tours, smaller company CEO 

 programs, special food service 
sessions-three of the most 
informative, inspiring and insightful 

 days you’ll experience all year!
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Are you ready for The Big Game stampede?
With multi-million dollar jackpots and eight other 
ways to win, herds o f customers will be coming 
through your door to ask for The Big Game. Will

you be ready? If so, your sales will increase as well 
as your commissions. So, before the stampede, make 
sure you know your stuff:

• J a c k p o ts  s ta r t a t $5 million
• D raw ings every  F rid ay  night
• 9 w ays to w in
• J u s t  $ 1 to play
• O n  sale A ugust 31 
• F irst d raw in g  S ep tem ber 6 |

N e w  from the  M ic h ig a n  L o t t e r y  It will no t  be t am ed .
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AFD on the Scene |

Store employees “bag it!”
Top grocery store baggers from 

across the stale converged in Lansing 
to compete for fame, prizes, a 
scholarship and a trip to Houston 
during the Michigan Best Bagger 
Contest. Held at the Lansing Mall on 
August 7, the event was sponsored by 
the Michigan Grocers Association and 
Associated Food Dealers of Michigan,

Grocery stores across the state 
entered their best baggers in the 
contest. From these, 24 were chosen 
to compete in the Lansing event. 
Contestants came from around the 
state, including AFD stores in Orchard 
Lake, Fraser, Ortonville, Detroit, 
Plymouth and Royal Oak.

Contestants were judged by speed,

proper bag building technique, number 
of bags used per order, distribution of 
weight between bags and style/ 
attitude/appearance.

The competition was tough but 
Mike Renden of Caro Central Shop- 
Rite bagged the competition with his 
fast moves and skillful technique. 
Renden took home a trophy, $500 
scholarship from Campbell’s Soup 
Company, a $300 shopping spree at 
the Lansing Mall, and a trip to 
Houston to compete in the National 
Grocers Association Best Bagger 
Contest next February.

AFD and the MGA congratulate all 
baggers on their gallant efforts.

Mike Renden receives his Grand Prize Trophy from Michigan Grocers' 
Linda Gohler and Joe Sarafa, executive director of the 

Associated Food Dealers of Michigan.

Baggers race the clock The judges hard at work. The stage is set fo r  the big event

Mike Renden's Grand Prize­
winning form

The crowd was very supportive Concentration was key Montego Banks from  Thrifty Scot 
in Detroit moves quickly

Congratulations to all Best Bagger contestants. You’re all winners!

18.....FOOD & BEVERAGE REPORT. SEPTEMBER 1996





20......FO O D &  B E V E R A G E  REPO RT, SE PTE M B ER 1996



Coca-Cola's Red Zone Promotion begins�
September 23. Ask your Coca-Cola�

Account Manager for more information.
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by Kathy Blake

Kar Nul Products Co has found its 
niche providing direct store delivery 
of snack items to grocery and 
convenience stores for Michigan,
Ohio, Indiana and Illinois. In today’s 
tight labor market, store owners 
benefit from having the racks stocked 
with pre-priced snack items by the 
distributor. Kar’s processes nuts and 
distributes meat snacks and candy as 
well. All products they distribute are 
sold by the individual package and 
guaranteed to sell: if not, Kar’s picks 
it up.

"Nuts to You from Kar’s” was the
original slogan tor Kar s. The 
business was humbly started by the 
Karpinsky family. In the 1930’s, they 
roasted nuts in their home kitchen at 
Michigan Avenue and Trumbell and 
sold them across the street at Tiger 
Stadium. The company is still 
privately owned.

Kar’s has succeeded by focusing 
on serving their clients, primarily 
independent grocers and convenience 
stores. Through direct store delivery, 
approximately 40 route salespeople

Some of the Kar Nut crew (l to r) Jeff Urvanski, Lisa Brace, Larry Stamos, Carol 
Jones, Cyndi White, and Trina Martin

deliver the racks, stock and keep track 
of product movement and inventory 
with hand-held computers that also 
print out invoices. They pick up any 
products that are not selling and 
replace with different products that 
are more likely to move. “Our goal is 
to increase their snack sales, it is 
normal for us to increase sales,” said 
Larry Stamos, route sales manager. 
The drivers have beepers so clients 
can contact them whenever needed. 
Anytime a driver is paged, the office 
makes a follow-up call within 24 
hours to assure client satisfaction.

“We’re a full service snack

distributor. In the past ten years 
we’ve really expanded. Some smaller 
companies like us got swallowed up, 
but we didn’t,” said Stamos. Kar’s 
has adapted to a changing market by 
improving and expanding service, 
equipping salespeople with hand-held 
computers and step vans, modernizing 
the plant and warehouse, increasing 
the product line, expanding the 
service area, as well as consistent 
promotion and community 
involvement.

Kar’s has been an active AFD 
member for many years. Stamos co­
chaired the AFD golf outing.

With over 200 different items, 
“Kar’s is among the largest meat 
snack distributors in the Midwest," 
said E. L. Nicolay III (Nick), 
president. Since the products are p 
priced, all clients get the same deal 
“All clients across all retail segmen 
receive the same program and 
offerings,” said Stamos

Kar’s does all its own roasting ai 
packaging at its 50,000-square-foot 
plant and warehouse in Femdale. 
Kar’s processes four million pound 
of nuts per year. The peanuts and 
pecans are shipped from the souther 
states, the Hazelnuts from Oregon, 
Pistachios from California and 
Cashews are imported from South 
America and Africa. Using special 
recipes, Kars packages many 
preparations of nuts and trail mixes 
The packages are gas flushed with 
nitrogen, which locks in freshness.

Through the years, Kar's has 
proven that an independent distribut 
can survive in the highly competitive 
food market. For more information, 
call (800) KAR-NUTS.

Color can make the�

difference between an�

ad th a t �������� �

 attention and one�

 th a t is overlooked.

New technology and�

our usual creativity�

make it possible to �

achieve effects not�
readily available (or

affordable) in the past. If�

you haven’t  printed with�

Stephen’s Nu-Ad in a while,�

you’d better check us out!
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10 Mile Foodland — Ralph Ayar

"America is 
the land of 

opportunity"

The story of Foodland owner Ralph Ayar reads 
like an epic novel. A young 15-year-old boy 
comes to America, determined to make a 
place for himself. Over the years, he works
his way up in the grocery 
business from stocking shelves to 
managing entire stores. Until 
finally, he becomes a store owner,  
realizing his dream of running a 
successful business.
"My philosophy has always 
been to  work hard and treat

custom ers w ith honesty and dignity," explains Ayar.
“That's my key to success.”
His philosophy works. Since 1967, Ayar worked at, managed, 
bought and sold m any prosperous grocery stores. In 1987, Ayar in 
partnership with his brothers, opened his first foodland store. 
Since then he and his brothers purchased 7-Foodland in 1995, and 
10 mile Foodland in March 1996. "I wish I would have done 
business w ith Foodland Distributors twenty years ago," states Ayar.

"They have the best staff and are on top of the newest technology."

In fact, Ayar calls on Foodland's expertise for his 10 Mile Foodland 
remodeling. He is renovating the entire exterior and interior of the 

building, expanding the 13,500 square foot store's selling space by 
 2,000 square feet Plus, he is adding on a deli and hot foods 

section.

Ayar's professional success allows him to contribute to sev­
eral com m unity organizations. He was on the board of 
directors of the Com m unity Southfield Manor club for 
five years, and served as president for one year. In addition, 

he is active in several local churches.

Ayar's epic adventure in the American grocery business is full 
of sweet success and just rewards. "America is the land of opportu­
nity," exclaims Ayar. "God bless it!" Team Foodland is part of this 
success story.

If you're ready to join the 
winning Foodland team, call 
800-5892332 ext.151.
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AFD on the Scene

The Associated Food Dealers of Michigan�
and the Chaldean merchants of Detroit�

host sixth annual picnic for senior citizens
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Money in your Pockets

Practical advice on saving energy from Detroit Edison
��������5�"�����#������� ����� I �������#�����

Before the cold weather hits, and 
once winter is upon us, you can lower 
your heating costs by following these 
simple measures.

 �������8 �����������7���  
-������ M��

Clean your heating equipment 
regularly to keep it operating at peak 
efficiency. You can reduce your 
heating costs up to 10% through a 
scheduled do-it-yourself maintenance 
program. Continue the program each 
year thereafter for annual savings of 
up to 5% off your energy bill. As 
part of your maintenance routine...

• Where easily accessible, clean/ 
vacuum the burners, heat transfer 
surfaces, blower compartment, 
motors, pumps, fan blades, 
registers, radiators and dampers.
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��������(�::T� ��"��������%���(������  
���������()����������� ����!��������  
�����(����� ���!����������������������  
������"���������%������������"����������  
���������������������������������  
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A further temperature reduction to 
::T��� during unoccupied hours boosts 
your savings. It’s a common 
misconception that a heating system 
runs longer after a temperature 
���%��!�� cancelling out the energy 
����(� during the setback period.
While energy usage will indeed be 
higher during the "boost" period (see 
chan), n only offsets the energy saved 
during the “coast" period. Overall, a 
net savings is achieved.

You can reduce your energy use 
for heating at no cost by manually 
adjusting the setpoints on your 
existing thermostat. But to ensure 
energy savings, install a 
programmable thermostat to perform 
your temperature resets automatically.

OVERNIGHT SETBACK 
AMOUNT 'F

PERCENT SAVINGS 
(ANNUAL)

�O� 'N

��O� �3N

��O� ?-N

This kind of control pays for itself 
quickly due to the superb energy 
savings potential (see chart) and its 
low cost.

If you need to replace your heating 
system, consider a newer, high 
efficiency system offering energy 
savings of 35-40%. While the

installed cost may be greater, 
the savings provided by a 
high efficiency system offset 
the additional expense very 
quickly.

Consult your Mechanical 
Contractor about HVAC 
maintenance programs, 
programmable thermostats or 
for more information on 
high-efficiency replacement 
heating systems. You can 
heat your stbre for less this 
fall and winter

�$ $ � �. � / 0 # 0 � � 1 0 ��0+$ �2�� �0+20 � /0 � � �''3 ������ ?�
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AFD was a proud sponsor of the 
Free Rock ‘N Blues Festival

Greenmead Park in Livonia was the scene for a free Rock ‘N Blues Festival to benefit the Alternating Hemiplegia Foundation. Sponsored by 
Budweiser, Coca Cola, the AFD and W RIF-FM . the crowd was treated to live entertainment all day. Performers included Edgar Winter, Humble Pie, 
Howling Diablos, Mimi Harris and the Snakes, Mud Puppie and Black Market. The purpose of this event was to raise awareness for Alternating 
Hemiplegia o f Childhood, a disease that is often misdiagnosed and for which there is no cure. All proceeds from concession sales, wearables and 
raffles helped fund research into the disease.

Music rocked through the day and 
way into the night.

Richie and Rhonda George, coordinators of the 
Rock ‘N Blues Festival

Thanks to all the great volunteers

The crowd was huge! WRIF FM was one of the generous sponsors. Volunteers (l to r) Jennifer Shouneyia, Gary Janda, 
J.R. George and Sylvia Namo with the Harley.

Good food provided by Melody Farms Concessions galore'

Coca-Cola was another generous sponsor Rhonda George in front of the Harley Davidson 
that was raffled.

M u ch  th a n ks  to  B u d w e iser  fo r  their  ����	�"�  
�u p p o rt T he w ere a  ke y  spo n so r  o f  �������� �4
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Distributed by Garden Food.
For more information, call (313) 584-2800.
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Legislative Update

Minimum wage increase�
effective October 1
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House approves�
baler bill

����H��	�����������������	�
���	�����#�		�������	����������C����F6�
�����!����H�2�����	�����#������
������$������ 4F�/H�0�	�������
��#�����	��������� 4<����� 4:�����	��!�
�������� �������������	�����������	�����
���#�����	������������##��#������
*$ %�	�!����	�������	�� *�������������
H��	�����������	���������	�������!���
A��	�������������,	�	���������
8"����'��!������)��������

AFD board elections�
set for December
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With Payment Processing Rates As Little As This,*
It Really Pays To Process With Us.
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� � �  � $ � � �� , � �# �  � � �� ��� � �� � � � �  � � �$ �	 � 	 � � ��%
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#����*��D���7�����7������� ������������
In order to better serve a larger 

customer base and to supply an 
expanded geographical area, Stroh’s 
Ice Cream Company recently 
restructured sales and distribution 
operations for the company.

Stroh’s created three distinct 
divisions within the company. Each 
one is headed by a division manager 
who is responsible for all planning, 
controlling, monitoring and achieving 
sales and distribution in the respective 
areas.

In the Detroit division (Stroh’s 
brand), James Grant, 48, was 
promoted to division manager after six 
years as district manager and sales 
manager.

Ron Paradaski

The Saginaw Michigan division 
(Mooney's brand), is headed by 
Ronald Paradoski, 60, who joins 
Stroh’s from Coca-Cola, where he was 
director, sales and distribution for 
southeastern Michigan. Paradoski is 
also a seven-year board member of 
AFD.

At the Ohio division (Nafziger’s 
brand), Terry M. Duszynski, 49, was 
promoted to division manager, 
following two years as sales 
representative and one year as sales 
manager for the former Nafziger’s Ice 
Cream Company.James Grant

Gary D. Stemple, 44, was promoted 
to the position of Detroit sales 
manager, where he is responsible for 
managing the sales representatives and 
developing sales programs for the 
Detroit division.

Mary Sowers, 39, was promoted to�
the newly-created position of business 
development manager. She is 
responsible for continually evaluating 
new products and additional areas for�
sales and use of the existing products.

Gary Stemple

Mary Sowers

Jerry Fowler
Also, Jerry E. Fowler, 31. was 

promoted to the position of controller, 
in which he will be responsible for the 
daily operation of the firm’s 
accounting functions.

Stroh’s Ice Cream Company is a 
privately-held, Detroit headquartered 
firm, with a 76-year history of 
producing premium ice cream. 
Products are distributed in Michigan, 
Ohio and Indiana under the Stroh’s, 
Nafziger’s and Mooney's labels.

SHERWOOD FOOD DISTRIBUTORS 
OFFERS A FULL LINE OF FRESH QUALITY

BEEF
PORK

POULTRY
PROCESSED MEATS 

DELI
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G olden Dental Plans 
29377 Hoover Road  

Warren, Michigan 48093

1 � 800 � 451-5918
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September sets a sizzling pace for the
Michigan lotteryby Commissioner Bill Martin
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paul inman associates, inc.

PROMOTIONAL SUPPORT
•  Coupon Front
Over 80 Million coupons on�
National Brand Products�
covering major markets�
represented by�
Paul Inman Associates, Inc.

•  High Impact Coupon8
All coupons are ,55¢ and over on�
National Brands.

•  Consumer Sweepstakes
High Consumer Appeal and Awareness!

•  Media Support
A Full Color Insert in over�
SO Major Newspapers.
2.4 Million Circulation�
in these Markets:

Detroit
- Saginaw/Bay City/Flint�

Cirand Rapids�
Toledo�
Fort Wayne

•  Theme In Store Point of Sale
Banners, Shelf Talkers, Tear-Off Pads

# � �0+� 	 �1 � " 	 ��7���& � � " � )
� ����� .)��� "%�	�� " 	� 	 �8� � � 	 ��8��1 � " 	 �� �� �%�%�	4

HEADQUARTERS 
30095 Northwestern Highway 

Farmington Hills, M I 48334 

(810)626-8300

BRANCH OFFICES 
Grand Rapids, Saginaw, Toledo 

FortWayne, Indianapolis
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Legislator Profile

Politics suits him to a tee
���'�����"�����

Loren Bennett's first taste of the 
political world came in a small.
Canton Towmship board meeting. It 
was 1979 and he was in attendance to 
request permission to construct a 
Halloween haunted house as a Jaycees 
fundraiser. The meeting so piqued his 
interest that he took it upon himself to 
learn more.

The very next year he ran 
successfully for Canton Township 
Trustee, a position he held for eight 
years. Then in 1989 he was elected to 
the position of Canton Township 
Clerk.

Those jobs provided him with the 
background and experience to win a 
seat in the Michigan Senate in 1994. 
Senator Bennett now represents the 
state’s Eighth Senate District, which 
includes the cities of Westland,
Wayne, Belleville, Romulus, 
Woodhaven, Flatrock and Rockwood, 
and the townships of Canton (partial), 
Van Buren, Sumpter, Huron and 
Brownstown.

“Politics is something that had 
always interested me, but I had never 
made any career move in that direction 
before that township meeting,” said 
Bennett.

An active member on the Local, 
Urban & State Affairs committee, 
Bennett is concerned with the attempt 
to spur additional development in 
urban areas, which have not enjoyed

prosperity like that of suburban areas. 
He believes this will be a hot topic in 
the Fall session.

“We’ll certainly be looking at the 
issue of increasing commercial activity 
in urban settings,” said Bennett.

Bennett believes that the 
redistribution of liquor licenses will 
also be a topic that will receive a good 
deal of legislative interest. The Senate 
will look at the methods in which 
liquor licenses are issued, how long 
they are valid and how they move 
from one community to another. 
Business owners have had difficulty 
obtaining liquor licenses in more 
populated areas because often the full

number of licenses 
allowed in that 
community have 
been issued. 
Meanwhile, less 
populated areas 
often have many 
liquor licenses 
which go unused.

“This is a topic 
which will 
generate a great 
deal of
discussion," said 
Bennett. “For 
instance, Canton 
Township is down 
to one or no liquor 
licenses left, 
although there are

many restaurants which would like to 
move into the Canton community.”

Another liquor license-related issue 
that was a hot topic this past session 
was the legislation proposing that gas 
stations be permitted to sell beer and 
wine. Since service stations in urban 
counties were excluded from this 
proposal, Bennett voted in favor of the 
bill.

“1 voted in favor of it. In rural 
areas, that [proposal] is fine with me. 
To survive from a profit standpoint, 
where volume is not large, it doesn’t 
make sense to start dividing up 
products,” explained Bennett.

Active in the Senate, Bennett is 
Chair of the Natural Resources and 
Environmental Affairs committee am 
Vice Chair of the Financial Services 
committee. As mentioned, he also sit 
on the Local, Urban & State Affairs 
committee.

But politics was not Senator 
Bennett’s only career. As the former 
owner and operator of New Heritage 
Real Estate, he understands the 
concerns of small business.

Bom in 1951, Bennett is a lifelong 
resident of Canton Township, where 
he still resides with his wife, Terri, an 
their two daughters. He has witnesset 
Canton evolve from a farming 
community into one of Michigan’s 20 
largest cities.

“I very much enjoy the Canton 
community. It has certainly changed 
since my youth,” said Bennett.

Although Senator Bennett works 71 
to 80 hours a week, he has no regrets 
about his career move into politics.

“I really enjoy what I do; it hardly 
seems like work. To me, one of the 
best things about politics is all of the 
marvelous people you get to meet 
along the way. It can be somebody 
coming forth with a problem, or 
somebody wanting to build a store or 
restaurant,” said Bennett. “So many 
people who are my friends today I 
never would have met if I wasn’t in 
office.”

People

Coca-Cola promotes 
vice presidents

Coca-Cola recently announced the 
promotion of William A. Holl to 
regional vice president, general 
manager for Coca-Cola Enterprises’ 
Northeast region. Holl, who was 
previously division vice president, 
general manager for Coca-Cola 
Bottling Company of Michigan will 
move to Maryland to take on his new 
position.

Don Hensen, formerly director of 
marketing was promoted to Holl’s

former position. Hensen brings over 
20 years of experience with Coca-Cola 
to his new position.

Regarding his promotion to the 
Northeast Region, William Holl said, I 
am very excited at the opportunity and 
the new challenge of heading up our 
business from Virginia through New 
England, but I must admit, it will be 
tough to leave Michigan.”
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Blue Cross 
Rates Reduced

For A FD  M em bers

AFD members want the best for 
themselves, their families and 
employees. In health coverage, the 
best has been Blue Cross Blue Shield 
of Michigan for more than SO years.

Now, through an industry rating change. 
AFD members can enjoy the benefits 
of being Blue for much less than before. 
You can enjoy:

• The most widely recognized and 
most widely accepted health

card of all

• Choice of several benefit 
options

• Various levels of co-pays and 
deductibles

•Optional dental, vision, hearing 
and prescription drug coverage 

at a nominal extra charge.

If you've wanted Blue Cross coverage 
but hesitated because of the cost, ask 
now about the dramatically reduced 
rates.

For information about AFD's Blue health 
coverage options, call

��������	��
���������������
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Pictured (l to r) are Craig Gilligan, Bob Gilligan and Jay Donaldson from R.M.�
Gilligan, Inc.; Ronnie Jamil, AFD board member, Kevin Paschke and Paul Jacques�
from Hiram Walker & Sons, Inc.99999999999 � 999999999999999 999999999999999
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Since Michigan's tax on cigarettes rose to $7.50�
per carton in May 1994, the doors opened wide to a�
$145 million smuggling market that's still growing.
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D on' t le t M ichigan be taken over by crim inals.�
H elp us do som ething about it!
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Help Us�
Fight Cancer�
In Michigan.
O rder H oliday Greeting Cards.
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Michigan’s Leader
in

Liquor Liability 
for 8 years running!

Rated B+ (Very Good) 
by A.M. Best

Our outstanding service has made us # 1

•  Competitive Rates

•  Endorsed by AFD for 8 consecutive years

•  Never Assessable, no deductibles, policy fees 
or surplus lines tax

•  Available through the Independent Agent network 
with over 800 agencies to serve you

1-800-229-NPIC 
1-810-357-3895 FAX

Admitted, Approved and Domiciled in Michigan

or call AFD at 313-557-9600 or 800-66-66-AFD
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Independent contractor law
On March 24, 1996, Michigan 

signed into law a bill that guarantees 
independent contractor (IC) status for 
all product demonstrators and 
merchandisers in the state. The bill 
was sponsored by the Association of 
Michigan Demonstration Companies

(AMDC), introduced by State Senator 
David Honigman and received 
endorsements from 16 business, 
governmental and trade organizations.

Other states that have passed 
similar legislation include Oregon, 
Tennessee, Texas and Alabama. Jim 
Mirro, State Director of AMDC, stated 
that passage of this bill represents a 
landmark event since it was the first 
time it had happened in a midwestem, 
industrialized state. The legislation 
benefits approximately 5,000 persons 
in Michigan who conduct 
demonstration and merchandising 
promotions on a contract basis.

IntroMarketing wins national demo award

IntroMarketing President Loretta Mirro 
accepts award from Bert Fife

On May 9, IntroMarketing was 
selected as the first prize winner of 
the “Bright Ideas” award presented 
by the Field Marketing Services 
Association at its 1996 annual

convention in Chicago. 
IntroMarketing has won 
second and third place in 
this competition in past 
years, but this was the 
first time for a first place 
finish. IntroMarketing 
has been in business for 
14 years and is one of the 
largest demo and 
merchandising companies 
in Michigan, with 500

demonstrators, 100 merchandisers, 15 
office staff, 10 district managers and 5 
exclusive in-house accounts. Its 
corporate headquarters are in 
Southfield.

Having trouble getting your coupon money 
from manufacturers?

LET A F D  H ELP!
AFD SPECIALISTS ARE TRAINED TO:

•Enhance Manufacturer Cooperation 
•Monitor Coupon Payments 
•Simplify Your Coupon Operation 
•Process Your Check in Four to Six Weeks 
•Resolve Issues Between Manufacturer and Grocer

Call H A R L E Y  D A V I S  at ( 8 1 0 )  5 5 7 - 9 6 0 0  to find how easy it 
can be with AFD's Reimbursement Program.

1996 Sugar Queen 
announced

Leslie Ann Siefka was crowned 
1996 Michigan Sugar Queen at the 
Michigan Sugar Festival on June 28. 
Seifka will represent the sugar 
industry visiting with public officials, 
food industry leaders and the general 
public. She will make frequent 
official appearances during the year, 
including riding on the Pioneer Sugar 
castle float in area parades.

She is the daughter of Michael and 
Brenda Siefka, of St. Louis, Michigan. 
Currently attending Michigan State 
University, Seifka is studying 
agriculture business. She is a graduate 
of St. Louis High School.

Siefka was selected from 13 
candidates living in the Michigan 
sugar beet growing region. Poise, 
personality and personal appearance 
are among the qualities considered for 
selection of the Sugar Queen.

The Sebewaing Womens Club 
organizes and coordinates the 
Michigan Sugar Queen competition. 
The pageant is sponsored by Michigan 
Sugar Company and the Great Lakes 
Sugar Beet Growers Association. As 
the sponsors, the company and 
growers provide the queen with a $600 
savings bond and reimbursement for 
her traveling expenses. Members of 
the court receive $150 savings bonds, 
plus reimbursement for their traveling 
expenses.
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S U P P O R T  T H E S E  A F D  S U P P L I E R  M E M B E R S
BAKERIES:
Ackroyd's Scotch Bakery & Sausage.... (313) 532-1181
Archway C ook ies ...................................... (616) 962-6205
Awre y Bakeries, Inc...................................(313) 522-1100
Dolly Madison B akery ..............................(419) 691-3113
Interstate Brands Corp............................... (313) 591-4132
Koepplinger Bakeries. Inc........................ (810) 967-2020
Oven Fresh B akery ....................................(313) 255-4437
S & M Biscuit D istributing.................... (313)893-4747
Schafer B akery ......................................... (810)294-9166
Sunshinc-Salemo......................................(810) 352-4343
Taystee B akeries...................................... (810)476-0201

B A N K S :
Comenca B an k ...........................................(810) 370-5204
First Federal o f M ichigan.........................(313) 965-1400
First o f America—S.E.M .......................... (810) 399-5501
Greenfield Mongage Co............................(313) 274-8555
Madison National B ank............................ (810) 548-2900
Michigan National B an k ........................I -800-225-5662
N.B.D., N A............................................... (313) 225-1581
Standard Federal B an k ........................... (810) 637-2543

BE VE RAGE S :
Absopure Water Co................................... 1-800-334-1064
Action Distributing..................................(810) 591-3232
Amencan Brokers A ssocia tion ............ (810) 544-1550
Anheuser-Busch Co................................... (800) 414-2283
Anzona B everages....................................(810) 777-0036
Bacardi Imports. Inc..................... ............(810) 489-1300
Bellmo Quality Beverages. Inc................ (313)946-6300
The Boston Beer C om pany..................... (313) 441 -0425
Brooks Beverage Mgt., Inc....................... (616) 393-5800
Brown-Forman Beverage C om pany.....(313) 453-3302
Cadillac C offee.......................................... (313) 369-9020
Canadian Arctic Beverage........................(416) 676-0201
Canandaigua Wine C o...............................(313) 753-5673
Central Distributors...................................(313) 946-6250
Coca-Cola Bottlers of M I.........................(3 13) 397-2700
Consolidated Wine & S p ir its .................. (810) 772-9479
Coors Brewing C o......................................(3 13) 45 1 • 1499
Decanter Im ports....................................... (810) 344-6644
E & J Gallo W inery...................................(810) 643-0611
Easiown D istributors.................................(3 13) 867-6900
Everfresh Beverages..................................(810) 755-9500
Faygo Beverages. Inc.................................(313) 925-1600
Frankenmuth Brew ery...................   (517)652-6183
General Wine & L iq u o r........................... (313) 867-0521
General W ine.......... ..................................(3 13) 867-0521
Great Lakes B everage.............................. (313) 865-3900
Great Lakes Marketing............................. (313) 527-1654
Guinness Import Company ..................... (810)786-9176
H eublein..................................................... (313) 594-8951
Hiram Walker & Sons, Inc .................... (810) 948-8913
House of Seagram .....................................(8 10) 262-1375
Hubert Distributors, Inc.............................(810) 858-2340
Intrastate Distributing............................... (313) 892-3000
J. Lewis Cooper Co....................................(313)835-6400
L & L Wme W orld ....................................(810) 588-9200
Lifestyle Beverage Corp........................... (708) 503-5433
uoits D istributors......................................(313) 336-9522
Metro Beverage Inc................................... (810) 415-9599
Miller Brewing C om pany....................... (414) 259-9444
Mohawk Distilled Products..................... 1-800-247-2982
Nestle Beverages......................................(810) 380-3640
O J. Distributing........................................ (313) 582-2152
Oak Distributing C om pany..................... (810) 674-3171
Pabst Brewing Co.......................................(810) 887-2087
Paddington Corp....................................... (313) 345-5250
Pepsi-Cola Bottling Group -  Detroit ... 1-800-368-9945 

-H o w ell... 1-800-878-8239 
-P o n tia c ... .(810) 334-3512

Petitpren, Inc............................................... (810) 468-1402
Powers, Dist................................................ (810) 682-2010
R.M. Gilhgan. Inc...................................... (810) 553-9440
Royal Crown C o la .....................................(616) 392-2468
Serv-U-Matic C orporation...................... (313) 243-1822
Seven-Up of D etro it................................. (3 13) 937-3500
Stroh Brewery Company..........................(313) 446-2000
Thompson Beverage C o............................(313) 439-2404
Tn-County Beverage................................ (313) 584-7100
Unibrew U S A ............................................ (954) 784-2739
United Distillers U.S.A......... .................. (810) 629-7779
Universal Ginseng and Beverage, In c ... (810) 754-3800
Vintage Wine Co..........................................................(810) 294-9390
Viviano Wine Importers, Inc....................(313) 883-1600
Warner V ineyards................................... (616)657-3165
West End Soda & Fruit B re w ................(810) 231-5503

B RO K E R S / R E P R E S E N T A T I V E S :
Bob Arnold & A ssociates...................... (810) 646-0578
DM AR.Inc................................................. (810) 553-5858
The Grceson Company............................(810) 305-6100
Hanson Faso Assoc...................................(810) 354-5339
J.B. Novak & Associates.........................(810) 752-6453
James K. Tamakian Company .............. (810) 424-8500
McMahon & McDonald. Inc...................(313)416-7000
Merit Sales Corp....................................... (810) 569-3634
Paul Inman A ssociates............................(810) 626-8300
Sales M ark................................................ (313) 207-7900
Stark & Company.................................... (810) 851 -5700
Trepco....................................................... (810) 546-3661
UBC M arketing........................................(810) 574-1100
VIP Food Brokers International... .......(313) 885-6156

•\NDY & TOBACCO:
A.C. Courvillc Inc................................................... <.:(3I3) 863-3138
Hershcy Chocolate U.S.A.......................(810) 380-2010
M & M Mars ........................................... (810)887-2397

Shemi's C an d ies .......................................(517)756-3691
Wolverine Cigar C om pany.................... (313) 554-2033

CATE RI NG/ HAL L S :
Country House Catering......................... (517) 627-2244
Emerald Food Serv ice.............................(810) 546-2700
Gourmet House, Inc................................. (810) 771-0300
Karen's Kafc at North V alley.................(810) 855-8777
Nutrition Services.................................... (517) 782-7244
Penna's of Sterling................................... (810) 978-3880
Southfield M an o r.................................... (810) 352-9020
St. George Cultural C enter.....................(810) 335-8869
St. Mary's Cultural C enter...................... (313) 421-9220
Tina's C atering .........................................(810)949-2280

DAIRY PRODUCTS:
American Dairy Association................. (517) 349-8923
Bemea Food S erv ice................................1-800-688-9478
Detroit City D a iry ...................................(313) 868-5511
Golden Valley D a iry .............................. (810) 399-3120
Independent Dairy Inc............................. (313) 246-6016
London's Farm D a iry ............................. (810)984-5111
McDonald Dairy Co................................ (517)652-9347
Melody Farms Dairy Company..............(313) 525-4000
M ilk -6 -M at...............................................(313) 864-0550
Pointe D airy...............................................(810) 589-7700
Stroh's Ice C rea m .....................................(313) 568-5106
Superior Dairy Inc............. ...................... (810) 656-1523
Tom Davis & Sons D airy........................(810) 399-6300

EGGS & POULTRY:
Linwood Egg C om pany..........................(810) 524-9550
Loewenstein Poultry................................ (313) 295-1800

FISH& SEAFOOD:
Salasnek Fisheries................................... (313) 567-2000
Tallman F isheries.................................... (906) 341-5887
Waterfront Seafood C om pany.............. (616) 962-7622

FRESH PRODUCE:
Aunt Mid Produce Co..............................(313) 843-0840
Detroit Produce Term inal.......................(313) 84 1 -8700
Sunnyside P roduce..................................(313) 259-8947
Vitale Terminal S ales............................. (313) 843-4120

ICE PRODUCTS:
America's Ice. Inc.....................................(313) 49 1 -9540
Midwest Ic e ..............................................(313) 868-8800
Union Ic e .................................................. (313)537-0600

INSECT CONTROL:
Rose Extermination (Bio-Serv).............(3 13) 588-1005

I N S UR ANC E :
Alphamcnca Insurance A gency........... (810) 263-1158
America O n e ........................................... (517) 349-1988
American Principal G ro u p .................... (810) 540-8450
Arabo & Arabo Insurance Assoc...........(810) 352-1343
Blue Cross/Blue S h ie ld ......................... I -800-486-2365
Capital Insurance G ro u p ....................... (810) 354-6110
CoreSource.............................................. (810) 792-6355
Gadaleto. Ramsby & Assoc................... (5 17) 351 -4900
Golden D e n ta l.........................................(810) 573-8118
Great Lakes Insurance Services........... (810) 569-0505
Health Alliance P la n ..............................(810) 552-6000
IBF Insurance Group. Inc.......................(810) 354-2277
Kanter Associates................................... (810) 357-2424
Frank McBndc Jr.. Inc............................(810) 445-2300
Miko & Assoc.......................................... (810) 776-0851
Monroc-Georgc Agency........................ (810) 489-9480
Murray. Benson. Recchia.....................(313) 831-6562
North Pointe Insurance.......................... (810) 358-1171
Rocky Husaynu & Associates.............. (810) 557-6259
SelectCare................................. ................(810)637-5391
Sinawi Insurance G roup.........................(810) 357-8916
The Wellness P lan ...................................(313) 369-3900
Willis Conoon Corp. of M I .................. (810)641-0900

MA N U F A C T U R E R S :
Amato Foods........................................... (313) 295-3337
Bil Mar F o o d s ........................................1-800-654-3650
Eden Foods.............................................. (517) 456-7424
Groeb Farm s............................................ (517) 467-7609
Home Style Foods. Inc............................(313) 874-3250
Jaeggi Hillsdale Country C heese..........(517) 368-5990
Kalil Enterprises, Inc...............................(313) 527-7240
Key West Soda Life Preserver..............(305) 296-0005
Kraft General Foods...............................(313) 261-2800
Michigan (Pioneer) S ugar..................... (517) 799-7300
Monitor (Big Chief) Sugar..................... (517) 686-0161
Nabisco, Inc..............................................(810)478-1350
Nestle Food Company............................(810) 380-3670
Philip Morris U.S.A................................ (313) 591-5500
Red Pelican Food Products...................(313)921-2500
Singer Extract Laboratory.....................(313) 345-5880
Stadium Club Foods. Inc........................(810) 332-8530
Strauss Brothers Co................................ (3 13) 832-1600
Tony's Pizza Serv ice............................. (810)634-0606
R.J. R eynolds......................................... (810) 398-6390

MEAT PRODUCERS/PACKERS:
General Provision, Inc............................(313) 393-1900
E.W. Grobbel Sons, Inc......................... (3 13) 567-8000
Hartig M eats........................................... (313) 832-2080
Hillshirc Farms & Kahn's......................(810) 778-3276
Hygradc Food Products.........................(313) 464-2400
Kowalski Sausage Company................ (3 13) 873-8200
LKL Packing. Inc................................... (313) 833-1590

Metro P acking .......................................... (313)894-4369
Oscar Mayer & C om pany......................................... (810) 488-3000
Pclkie Meat Processing..............................................(906) 353-7479
Ray Pleva P roducts................................. (616)228-5000
Smith Meat Packing. Inc...........................(3 13) 458-9530
Southern Sausage, Inc................................................. (313) 369-8902
Strauss Brothers Co............ ......................(3 13) 832-1600
Sw ift-Ecknch.............................................................. (313) 458-9530
Texas Brand. Inc.......................................................... (708) 526-0620
Winter Sausage Mfg., Inc........................................... (810) 777-9080
Wolverine Packing C om pany.................(313) 568-1900

M E D I A :
The Beverage Journal.............................I -800-292-2896
Booth New spapers.................................. (616) 459-1567
C&G Publishing, Inc................................(810) 756-8800
Daily T ribune........................................... (810) 541-3000
Detroit Free P ress.................................... (313) 222-6400
Detroit N e w s............................................ (313) 222-2000
Detroit Newspaper A gency.................... (313) 222-2325
Gannett National Newspapers............... (810) 680-9900
Macomb D aily..........................................(810) 296-0800
Gannett Outdoor—M ichigan.................(313) 556-7147
Michigan Chronicle................................. (313) 963-5522
WDIV-TV4 ............................................... (313)222-0643
WJBK-TV2 .............................................. (810) 557-2000
W W J-AM 'W JOI-FM ..............................(313) 222-2636
WWWW-AM/FM ....................................(313) 259-4323

NON-FOOD DISTRIBUTORS:
Advanced Formula Products, Inc............ (313) 522-4488
Albion Vending.......................................................... (517) 629-3204
Items Galore. Inc......................................................... (810) 774-4800
Ludington Distributors................................................(313) 925-7600

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato C h ip s ....................... (313) 925-4774
Detroit Popcorn C om pany....................I -800-642-2676
Frito-Lay, Inc..........................................  I-800-24FRITO
Germack Pistachio Co...............................(313) 393-2000
Kar Nut Products C om pany......................................(810) 541-7870
Michigan Popcorn & Fast Food Supply (313) 861-3535
Nikhlas Distributors (C abana)................................. (313) 571-2447
Variety Foods, Inc....................................................... (810) 268-4900
Vitner Snacks............................................................. (313) 365-5555

PROMOTION/ADVERTISING:
Advo System ............................................(313)425-8190
Intro-Marketing.......................................................... (810) 540-5000
J.K. K idd& C o........................................................... (810) 647-6601
J.R Marketing-Promotions.......................................(810) 296-2246
JDA Associates.......................................................... (313) 393-7835
PJM G raphics............................................................. (313) 535-6400
Safeguard Business System s.................................... (810) 548-0260
Stanley's Advertising & Dist................... (3 13) 961 -7177
Stephen’s Nu-Ad. Inc.................  (810) 777-6823

R E S T A U R A N T S :
The Golden M ushroom............................................. (810) 559-4230
Palace G ardens........................................................... (810) 743-6420

SERV I CES :
AARMCO Security....................................................(810) 968-0707
A Catered A ffair....................................... (313) 393-5311
AirPage...................................................... (810)547-7777
Akram Namou.C.P.A................................................ (810) 557-9030
American Express................. 1-800-533-2222 Ext. 6362
American M ailers.......................................................(313) 842-4000
Ameritech Pay Phone Services............1 -800-441-1409
Bellanca, Beattie, DeLisle.......................(313) 964-4200
Buiten Tamblin Sleensma & Assoc.......(616) 949-0490
Cellular O n e ............................................. (3 13) 590-1200
Central Alarm Signal............................... (3 13) 864-8900
Century M arketing....................................................(419) 354-2591
CIGNA Financial Advisors...................................... (810) 827-4400
C&J Parking Lot Sweeping. Inc..............(801) 759-3668
Community Commercial Realty Ltd..... (810) 569-4240
Dean Witter Reynolds, Inc........................................ (810) 258-1750
Detroit Edison Company...........................................(313) 237-9225
Dialogue M arketing.................................................. (810) 827-4700
Dynasty Funding........................................................(810) 489-5400
Eco-Rite, Inc............................................................... (810) 683-2063
Follmer, Rudzewicz & Co., C PA ........... (810) 355-1040
Food Industry Professional Network .... (810) 353-5600
Garmo & Co., C PA ..................................(8 10) 737-9933
Goh's Inventory Service............................................(810) 353-5033
Great Lakes Data System s....................................... (810) 356-4100
Independance One

Investment G roup.............................. 1-800-622-6864
Infinity Communications Corp................(810) 442-0067
Karoub Associates....................................(517) 482-5000
Law Offices-garmo & G arm o.................................. (810) 552-0500
Market P ro s ................................................................(810) 349-6438
Menczer & Urcheck P.C., C P A ............. (810) 356-1620
Metro Media Associates............................................(810) 625-0700
Michigan B ell.............................................................(810) 221-7310
Midwest Autotel........................................................ (810) 960-3737
Multi-gard/Audio A lert.............................................(313) 562-2850
Nationwide Communications...................................(810) 968-0412
Network Real Estate Services..................................(810) 539-0900
Nextel Communications........................................... (810) 213-3100
Ohio Company. T h e ..................................................(810) 258-7817
Paul Meyer Real Estate............................................ (810) 398-7285
REA Marketing......................................................... (517) 386-9666
Franki Smith's Red Carpet Keim ......... (810) 645-5800
Peter Rageas, Auomey/CPA.................. (313) 961 -8400
Point of Sale Demo Service................... (810) 887-2510
Sal S. Shimoun, C PA ................................................(810) 424-9448
Sesi & Sesi, Attorneys...............................................(810) 258-6060

Edward A. Shuttie, P.C., A ttorney........(810) 288-2080
Southfield Funeral H om e.......................(810) 569<I080
Statewide Financial S erv ices....  (H10) 932-S6CI0
Thomas P. Soltys. C P A .......................... (616) 69848))
Tclechcck Michigan, Inc ....................... (810) 354-5000
Transactive Corporation.........................(404) 381-6747
Travelers Express Co.............................. I -800-328-3671
Ultracom Telecommunications............. (810) 3)0-2020
Vend-A -M alic..........................................(810) 585-7700
Voice Mail Systems, Inc......................... (810) 398-0707
Western Union Financial Serivccs........(810) 740-3520
Whitcy's Concessions............................. (3 13) 278-3207
Wolverine Real Estate Serivces............(810) 353-7800

STORE SUPPIIES/EQUIPMENT:
A & B Refrigeration................................(313) 565-2474
All-american Cash R egister...................(313)561-4141
Am eri-Copy.................- .......................... I HOO-888-1683
Belmont Paper & Bag Supply............... (313) 491-6550
Bollin Label S y stem s............................ I -800-882-5140
Brehm Broaster S ales ............................ (517 ) 427-5858
Brinkman S afe ................... .......................(810) 739-1880
Cool Industries........................................(313) 343-5711
DCI Food Equipm ent.............................(313) 369-1666
First National Pallet R en tal...................(3 14) 469-2211
Hobart Corporation...................... .......... (313)697-3070
MMI Distributing.................................... (313 ) 582-4400
Metro Equipment Inc............................... (313) 571-6655
Michigan Bale Tie C om pany................ (313)925-1196
Midwest Butcher &  Deli Supply.........(810) 588-1810
Murray Lighting C om pany..................(313)341-0416
North American Interstate.................... (810) 543-1666
POS Systems Management. Inc........... (810) 689-4608
Refrigeration Engineering, Inc............. (616) 453-2441
The Rib H ouse.......................................... (313)274-7800
Sales Control System s.................. (810) 356-0700
Saxon, Inc.................................................. (810) 398-2000
TOMRA M ichigan.................................. (810) 589-0700

WHOLESALERS/FOOD DISTRIBUTORS:
Bremer Sugar........................................... (616) 772-9100
Capistar, Inc.............................................. (517)699-3605
Capital D istributors................................ (313) 369-2137
Central F o o d s.......................................... (313)933-2600
Consumer Egg Packing.........................(810) 354-5388
Dan French Inc............................... .......... (810) 544-1740
Detroit Warehouse Co.............................(3 13) 491 -1500
EBY-Brown, Co............... ...................... I 800-532-9276
Family Packing Distributors................ (810) 644-5353
Foodland Distributors............................. (313) 523-2100
Garden Foods.......................................... (313) 584-2800
Gourmet International, Inc.....................I -800-875-5557
Grand Gourmet Specialties, Inc.............(616) 975-3400
H & O Distributors................................  (313)493-0011
Hamilton Quality Foods........................(313 ) 728-1900
The Happy H iv e ......................... ............ (313 ) 562-3707
I & K Distributing...................................(313)491-5930
J.F. W alker...............................................(517 ) 787-9880
Jerusalem F oods......................................(313) 538-1511
Kehc Food Distributors.................... I 800-888-4681
Kramer Foods C om pany.......................  (810) 585-8141
Li pan F o o d s.......................... ..........  (810)469-0131
Mclnemey-Millere Bros........................ (313) 833-8660
Midwest Wholesale Foods....................' 8l 0j  744-2200
Miesel/Sysco Food Service...................(313) 397-7990
Mucky Duck Mustard Co.......................(810 ) 683-5750
Norquick Distributing Co.......................(313) 522-1000
Northwest Food Co. of Michigan ........(3 13 ) 368 2 500
Riviera Food Corp....................................(313) 538-3020
Robert D. Arnold & Assoc......................(810) 635-8411
S. Abraham & Sons................................. (810) 754-0220
Sackett R anch.......................................... (517) 762-5049
Sam's Club— Hazel P ark ....................... (8 10) 588 4407
Sam's Club— Southfield........................ (810) 354-1108
Sandler-Stone Co..................................... (810) 674-1100
Scot Lad Foods, Inc.................................(419) 228-3141
Sherwood Foods Distributors.................(313) 366-3100
State Fair W holesale..............................(313) 893-4629
State Wholesale G rocers....................... (313) 567 7654
Spartan Stores, Inc...................................(313) 455-1400
Sunlight Distributors..............................(810) 742-5829
Super Food Services............ .................. (517) 777-1891
Supenor Fast Foods, Inc......................... (810) 296-7118
Tisseo's Frozen Pizza D ough ................(810) 566-5710
Tony’s Pizza S erv ice............................. I -800-247-1533
Trepco Im ports........................................(810) 546-3661
Value W holesale.....................................(810) 967-2930
Weeks Food Corp.................................... (810) 727-3535
Ypsilanti Food Co-op............................. (313) 483-1520

AS S OCI AT E S :
American Synergistics........................... (313) 427-4444
Basket C a se ............................................. (313) 831-4438
Herman Rubin Sales Co.......................... (810) 354-6433
Livemois-Davison F lorist.......... ........... (810) 352-0081
Minnich's Boats & M otors.....................(810) 748-3400
Sigma Associates, Inc..............................(313) 963-9700
Wilcden & Assoc..................................... (810) 588-2358
Wolverine Golf Club, Inc........................(810) 781-5544
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